DIGITAL OMNIVORES
GROWING RANKS

Digital Omnivores—U.S. consumers who own a laptop, smartphone
and tablet—continue to rise in number and redefine what it means
to be a consumer of content. They seamlessly move across devices Leading Millennials
and platforms signaling a shift in the way consumers use
technology to communicate, work and play.
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The number of Digital Omnivores grew
from 26% in 2012 to 37% in 2013
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Eighth edition available now:
www.deloitte.com/us/tmttrends
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